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Polling News & Notes

Overlooked Recent Polling and Insights e February 16, 2012

Television Remains Main Campaign News Source: So far in this campaign season, 69%
of Americans said they have received most of their 2012 campaign-related news from
television, according to an annual Pew Research Center survey. By comparison, 34% said
the internet was their main source, 22% said print newspapers, and 16% said they have

relied on magazines.
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